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Time to Answer (seconds) 
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Performance / Crime trends 

All Crime & victim based crime +7% 

 

Burglary dwelling -19% - There is a complex cross-border picture.  

Offenders are typically from outside TVP area. 18% outcome rate.  

  

Violence Against the Person +30% - During the same period, calls 

for service around violence grew only 5.9%. 

  

Domestic Abuse Violence Against the Person +35% - Overall 

demand from public grew by only 0.9%. 

  

Theft From Motor Vehicle +3% 
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Crime Data Integrity (CDI) 

HMICFRS graded TVP as Inadequate, but found that the Force still 

provided a good service to victims, even when the crime was not 

recorded. 

 

Four key issues are evidenced by the audit as reasons for failure to comply 

with NCRS/HOCR: 

• Failure to record crime on basis of initial call 

• Use of ‘non-crime’ occurrence types 

• Processes for checking/correcting/auditing compliance with 

NCRS/HOCR Solution 

• Lack of knowledge of specific crimes, specific provisions within 

NCRS/HOCR and the functionality of Niche 
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Problem Solving Initiatives 
• Round Coppice Farm 

– Mentally ill patients released to live in 

supported but non-therapeutic 

accommodation.  

– Increase in demand and negative 

community impact 

– Multi-agency approach involving 

community protection order, mediation 

and joint meetings.  

– Lead to reduced demand 
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Demand Reduction Success 
• Domestic Abuse Engagement Worker  

– Multi agency approach with Councils and Women’s Aid 

– Review Panel supporting victims  

• Unauthorised Encampments  

– Multi agency approach  

– Trigger Plan  

– Public Consultations 

– Landwatch 

– Improve public confidence and reduced criminality  
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Hidden Harm Campaign 

• Hidden Harm: abuse-related crimes that are happening in the heart of our 

communities that often go undetected or unreported.  

 

• Aim: to raise awareness, understanding and increase confidence in reporting 

abuse across Thames Valley. 

 

• Key timings:  

• Modern slavery – October 2017 

• Online child abuse – March 2018 

• Honour based abuse and forced  

     marriage – July 2018 

• Hate crime – October 2018 

• Domestic abuse – January 2019 
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• Aim: to highlight that modern slavery is 

happening in Thames Valley, increase 

understanding of the signs to look out for and 

encourage reporting. 

 

• Key outputs: 

• 750,000 people reached via social media 

• 17,000 leaflets and posters distributed across 

Thames Valley 

• 50 separate pieces of media coverage 

• 80% increase in crimes recorded in October 

and November compared with previous two 

months 

• Increase in calls to our partners at the 

Modern Slavery Helpline 

 

Phase One: Modern Slavery 
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 Aim: to raise awareness of online crimes such as 

grooming and sexual exploitation and share practical 

advice on keeping children safe online in partnership with 

the NSPCC. 

 

 Key outputs: 

 1.4 million people reached via social media  

 ‘Ellie’s Story’ viewed 88,000 times  

 Over 300,000 likes, comments and shares  

 Lead story on BBC South and ITV Meridian  

 180 young people engaged with as part of joint 

launch event  

 Support from over 100 local and national partners  

Phase Two: Online Child Abuse 
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• Audience: 

• Primary: young people, 14 to 21 from ‘at 

risk’ communities 

• Secondary: general public, partners and 

professionals  

  

• Key activity: 

• Outdoor advertising in target locations 

including transport hubs, buses and 

public washrooms 

• Social media activity – myth busting and 

raising awareness of signs 

• Community engagement via local 

neighbourhood teams 

 
 

Phase Three: Honour Based Abuse 
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